
1.  

2.  

Content Audit

       

 Home
|

About 
HCD   What is HCD? HCD Phases

How We Can 
Help    What's In it For Me? Consulting & Support Education & Outreach G

  uidance & Best Practices HCD Learning Library   Coaching Research & Design   Community of Practice Training  HCD Maturity Model Measuring 

       Customer Satisfaction Paperwork Reduction Act     Books, Articles & Podcasts Enterprise Personas HCD Methods Videos

Case 
Studies ESRD 

      Ecosystem HCD Maturity Model HQR Service Design HQR Customer Satisfaction Program Resource System QPP Customer Satisfaction

  

Our 
Team    Contact Us HCD Blog Team Mission & Vision

embedded
.       Fall 2022: The "Research" Issue Summer 2022: The "Learning" Issue S

      pring 2022: The "Design" Issue Winter 2022: The "Measurement" Issue July: The "Empathy" Issue
 

 

HCD 
Methods        Affinity Diagram Card Sort Change Management Collaborative Sketching Content Audit Content Inventory Contextual Inquiry Conv

        ersation Guide Design a Superhero Develop a UX Measurement Plan Diary Study Empathy Map Feedback Loop Heuristic Evaluation How Might We?
          Interview Journey Map Kano Analysis Key Performance Indicators Mash-up Mind Map Persona Problem Statement Product Prototype Project Brief Re

       sponsive Breakpoint Diagram Service Blueprinting Service Prototype Sitemap Diagram Stakeholder Map Storyboard Tree Test Usability Indicators for 
   Site Analytics Usability Test User Research Plan View All

What is a Content Audit?

The word “audit” can strike fear into the most stoic of hearts. A Content Audit, however, is nothing to be 
feared. It is simply the process of taking an inventory of the content on your website. It is a large, detailed 
list of the information on your website and most often is in the form of a spreadsheet. This list will be the 
basis for the re-organization of your site.

There are three types of audits:  and . A  audit is just as it sounds; a complete Full, Partial Sample Full
accounting of every page, file and media. A  audit’s parameters are less specific. However it will Partial
include every section of your site as well as a subset, which can be the top few levels of a hierarchical 
site or the last few months of articles written. A  audit is a compilation of example content.Sample

Why Conduct a Content Audit?

We’ve all gone through our closets at some point in our lives to determine what we , what we , have need
what we should  and what we should . We essentially performed an “audit” of our keep throw away
wardrobe and walked away with a newly reorganized closet, a feeling of accomplishment and a great 
excuse to go shopping. Auditing the content of the closet known as your website will provide you with a 
similar result for you and your users.

It allows you to know exactly what information you , what information you  have on your site need on your 
, what pages you  and what pages are duplicative and  In addition site need to keep can be “thrown away”.

it provides you with the information to address potential user pain points as well as opportunities for 
added value to your user. When you have completed your audit, you will now possess the information 
platform to create a newly streamlined and re-organized information architecture for your site, a better 
understanding of your content and great reason to get innovative in the solutions you provide your users.

How to Conduct a Content Audit?

There are different ways that you can audit the content of your website and there are different pieces of 
data that you can include.

The main recommended categories are:

Navigation Title (main link to the content)
Page Name
URL (web address)
Comments (any notes you’d like to remember)
Content Hierarchy (how the content relates to each other).

Other suggested categories are:

Content Type (page, blog post, media, attachment, article, etc.)
Entry Points (how the user gets to that information)
Last Date Updated
Secure/Open (is the page open to all or secure?)

 In order to conduct a successful Content Audit , use the following steps:

Start with a blank spreadsheet. List your categories in the first row and your main pages or 
section in the first column

HCD PROCESS

Synthesize Phase

RELATED METHODS

Content Inventory
Affinity Diagram
Card Sorting
Mind-Mapping

                                                    

 TOOLS

Content Audit Tools

Templates

Content Inventory (docx)

Content Inventory Template (.xlsx)

FOR MORE INFORMATION

How to Conduct a 
Content Audit | UX 
Mastery
How to Conduct a 
Content Audit | Curata

https://qnetconfluence.cms.gov/display/HCD/
https://qnetconfluence.cms.gov/display/HCD/Content+Inventory
https://qnetconfluence.cms.gov/display/HCD/Affinity+Diagram
https://qnetconfluence.cms.gov/display/HCD/Card+Sorting
https://qnetconfluence.cms.gov/display/HCD/Mind-Mapping
https://dynomapper.com/blog/12-content-audits/283-top-content-audit-tools
https://qnetconfluence.cms.gov/download/attachments/39065103/Content%20Inventory.docx?version=1&modificationDate=1546542825851&api=v2
https://qnetconfluence.cms.gov/download/attachments/39065103/Content_Inventory_Template.xlsx?version=1&modificationDate=1546531634665&api=v2
https://uxmastery.com/how-to-conduct-a-content-audit/
https://uxmastery.com/how-to-conduct-a-content-audit/
http://www.curata.com/blog/content-audit-template/
http://www.curata.com/blog/content-audit-template/
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Choose one page and list the information according to the categories
If there are sub-pages, create a separate row for each under the main page/section and gather 
the same information for those as well
Repeat these steps until every page is listed.
Using this spreadsheet, analyze to determine where the opportunities and pain points are.

How To Conduct A Content Audit
This clip is provided by UX Mastery

https://www.youtube.com/channel/UCXmQyv8sAjmvgCCgvRKi9hw
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